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July 26 – August 11, 2024

2024 Paris Olympics

Historic Results Point to a Positive Future

Strengthen Relationships with Your Customers

Coming Soon on:

Source: Tokyo 2020 Audience & Insights Report, International Olympic Committee, December 2021; NBC’s Tokyo Olympics 
Presentation – The Largest Media Event Ever – Delivers Massive Audiences & Dominates Media Landscape, NBC Sports 

Group Press Box, August 2021; NBC’s Olympic coverage creates ‘long-lasting impact’ for sponsors, SportsPro, April 2023

The Most-Streamed 
Olympics

33% Increase in 
TV Coverage from 2016

3.05 Billion TV and 
Digital Viewers

As the can’t-miss programming of the season, the Olympics draw a diverse 
audience, giving businesses who advertise during the Olympics the unique 
opportunity to reach more customers. While we anticipate the excitement of the 
2024 Paris Olympics, let’s look back at the impressive results from the 2020 Tokyo 
Olympics: 

The Olympic Games attract a passionate audience. Brands that align themselves 
with the Olympics see:

Higher 
Customer Loyalty

More 
Relevance

49%
Greater 
Differentiation

54% 39%

Connect with your Cox Media consultant today to learn more 
about how to align your business with the Olympics!

2020 Tokyo Olympics Data

https://stillmed.olympics.com/media/Documents/International-Olympic-Committee/IOC-Marketing-And-Broadcasting/Tokyo-2020-External-Communications.pdf?_ga=2.202816081.1972022226.1688049274-1754805239.1688049274
https://nbcsportsgrouppressbox.com/2021/08/09/nbcs-tokyo-olympics-presentation-the-largest-media-event-ever-delivers-massive-audiences-dominates-media-landscape/
https://nbcsportsgrouppressbox.com/2021/08/09/nbcs-tokyo-olympics-presentation-the-largest-media-event-ever-delivers-massive-audiences-dominates-media-landscape/
https://www.sportspromedia.com/news/olympic-games-nbc-brands-sponsors-partners-sponsorship-value-paris-2024/?zephr_sso_ott=zcgOhZ
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